
Canadian Designers Unite in Harmony as Cashmere 
Collection Announces its 2026 Roster 

 
16 talented designers will bring the 2026 Cashmere Collection theme, Symphony, to life through 

one-of-a-kind couture in support of the breast cancer cause 
 
TORONTO, September 21, 2026 – Today, the internationally recognized, award-winning Cashmere 
Collection unveiled the 16 Canadian designers who have been selected for the 2026 runway show. 
Inspired by this year’s theme, Symphony, designers will transform luxuriously soft and strong 
Cashmere Bathroom Tissue into one-of-a-kind couture creations for the program’s 23rd annual 
fundraiser in support of the breast cancer cause. 
 
From established fashion leaders to rising design talent, the 2026 roster reflects the breadth of 
Canada’s fashion community, bringing together designers from across the country whose work 
spans a wide range of creative backgrounds. Much like a symphony, each designer will bring their 
distinct voice and perspective to the runway. In harmony, the designers will form a collection that 
demonstrates the power of our Canadian community helping to create a future without breast 
cancer. 
 
“Each year, the Cashmere Collection encourages designers to push the boundaries of creativity in 
support of an important cause,” said Susan Irving, Chief Marketing OPicer, Kruger Products Inc. 
“This year’s roster includes an incredible mix of established and emerging talent, each bringing 
their own interpretation of the Symphony theme to the runway. While every design will tell a 
diPerent story, together they reflect a common purpose to shine a spotlight on the breast cancer 
cause through the spirit of fashion with compassion.” 
 
While the collection celebrates Canadian creativity, its purpose extends far beyond the runway. 
With more than 30,000 Canadians diagnosed with breast cancer each year, the long-standing 
Cashmere Collection continues to use fashion as a platform to raise awareness and funds in 
support of the breast cancer cause. 
 
The 2026 Cashmere Collection will be unveiled on October 7, 2026, at Evergreen Brickworks in 
Toronto, ON. 
 
Canadians Invited to Cast Their Vote 
 
Beginning October 7 at 9 p.m. EST, Canadians can visit the Cashmere Collection website to explore 
the 2026 designs and vote for their favourite garment. For every vote cast, Cashmere Bathroom 
Tissue will donate $1 to the breast cancer cause through its charitable partners, the Canadian 
Cancer Society and the Quebec Breast Cancer Foundation, up to a maximum of $100,000. 
 
Canadians can further support the cause by purchasing specially marked pink ribbon packages of 
Cashmere and Purex Bathroom Tissue. An additional $1 from each package purchased will be 
donated to the breast cancer cause through the Canadian Cancer Society and the Quebec Breast 
Cancer Foundation, up to a maximum of $100,000. 
 

https://www.cashmerecollection.ca/


The Designers Bringing Symphony to Life 
 
When voting opens, Canadians will have the opportunity to explore creations from this year’s 16 
participating designers, including nine returning designers and seven designers making their 
Cashmere Collection debut. 
 
Returning Designers 

• Antoinette Di Carlo (Montreal, QC) 
• Christopher Paunil (Toronto, ON) 
• Donn Sabean (Halifax, NS) 
• Catherine Addai (Toronto, ON) 
• Kelsey Erin (Upper Tantallon, NS) 
• Lesley Hampton (Toronto, ON) 
• Nikki Yassemi (Toronto, ON) 
• Oscar Mendoza (Montreal, QC) 
• Sam Wong (Toronto, ON) 

 
New Designers 

• Claudette Floyd (Montreal, QC) 
• Curtis Matysek (Toronto, ON) 
• Funmilayo Odeniyi (Halifax, NS) 
• Richard Wei (Burnaby, BC) 
• Somaya Ahmadi (Vancouver, BC) 
• Sudha Hemnani (Middle Sackville, NS) 
• Tia Kureshi (Toronto, ON) 

 
 

### 
 

About the Cashmere Collection  
Founded in 2004, the international award-winning Cashmere Collection is an ardent supporter of 
Canada's fashion design community and the breast cancer cause. Many of the greatest names in 
Canadian fashion have contributed to the collection, including Marie Saint Pierre, Greta 
Constantine, Denis Gagnon, David Dixon, Rudsak, NARCES, Stephan Caras, Lucian Matis, Rodney 
Philpott and many more.  
 
Over the last 22 years, Cashmere Collection has raised over $5.6 million dollars in support of breast 
cancer awareness, research, and community programs for its charitable partners, the Canadian 
Cancer Society (CCS) and the Quebec Breast Cancer Foundation (QBCF).  
 
About Cashmere and Kruger Products Inc.  
Cashmere Bathroom Tissue, Canada's best-selling tissue brand, reflects Kruger Products' 
commitment to providing the finest quality, Canadian-made bathroom tissue products to 
consumers. Kruger Products is Canada's leading manufacturer of quality tissue products for 
household, industrial and commercial use. Kruger Products serves the Canadian consumer market 
with such well-known brands as Cashmere®, Purex®, SpongeTowels®, Scotties®', White Swan®, and 
Bonterra®. Kruger Products has approximately 3,000 employees and operates 10 FSC® COC-



certified (FSC® C104904) production facilities in North America. For more information, visit 
www.krugerproducts.ca.  
 
A longstanding and committed contributor to the breast cancer cause, Kruger Products Inc. has 
supported the Canadian Breast Cancer Foundation (CBCF), now part of the Canadian Cancer 
Society (CCS) since 2004. Kruger Products Inc. is also among the leading contributors to the 
Quebec Breast Cancer Foundation.  
 
About the Canadian Cancer Society  
The Canadian Cancer Society works tirelessly to save lives, improve lives and drive collective action 
against cancer. Together with patients, volunteers, donors and communities across the country, we 
raise funds to invest in transformative cancer research, we provide a caring support system for 
everyone aPected by cancer and we advocate to governments to create a healthier future for all. It 
takes a society to take on cancer – and the Canadian Cancer Society is leading the way. Help us 
make a diPerence. Call 1-888-939-3333 or visit cancer.ca today 
 
About the Quebec Breast Cancer Foundation  
The Quebec Breast Cancer Foundation is the only philanthropic organization to ensure that the 
benefits of its investments in breast cancer research stay here in Quebec. In over 31 years, it has 
raised more than $72 million and invested it in cutting-edge research and in breast cancer patients 
and their loved ones with its free support programs. Through research and innovation, support and 
education, it ensures that people with the disease and their families remain the real focus of its 
mission. Families, researchers, volunteers and donors all share the same hope: to increase the 
survival rate of people aPected by breast cancer and improve their quality of life. Follow the QBCF 
on social media via Facebook, LinkedIn and Instagram.  
 
Media contact: 
Zahira Fathima Batcha; zahirafathima.batcha@northstrategic.com 

http://www.krugerproducts.ca/
https://www.globenewswire.com/Tracker?data=r-MrQjgzmon7n1pRzplQ8kUYruwU3liJ9wY_-U2OQ-aE66mtn27AvUvoW5byu7wgtbIsOHPovCoZyrulX1cuJ54XUFIWJS2yTrTUY8YKIry3hwYGWGv73s-m-ZnFCd2773lJkNEpKKpiu5RrpoS9f1KDglVLDcRvtJRclDn9ybMyS5oK9IKBueUuu8HumbLjguTUE3xU5aRbQNQwfvqiFR2FFz8fQfSkyxjB9hsfIVLLE0twEXz9nU-js4E5_IOGWSRpBCj3AT0YftnwNnQG09ez_QIdc-0V0rSi5lJBdbPIKvJDkZsiVHUxpVgo4ugaDTq5FAP4HS1nRsVCZI3pXuc35vQIak3D45cS6R1n12rxiwAdKiky3EM33xSFmAmb1xhhZKcU6H-9d6LKVz6Ra7R6EWcVFn9UQgWUDHlVuOaddBoTaViMqlE1XkOaVgx7yyo0Ygxk5wAtDIFDdhkdJx3m1kGJNAvREb_V5yRuRIjP60lrQDjwRJIqD6VFTAIf5aA-msVPQXwRihiK0QSudy9kSlXXpAcPPWdMXj5BwMtkcUJZcqlm4TzKSqE5V-Tyzkb8miJS7gQwRNcgYP-S0i_iczZev8X5k2po5iKKsco=
https://www.globenewswire.com/Tracker?data=8A0eQP2eWoxuAIaxtN5GeMCcNpJOYOoQ_oXe8BG_uCosGCc2sniZfrB5hfm8R4Xs-TrIIpUJRbAWszgjJnm7dsFZhY-MPfKA-q26uVHXddbvMVJbpFP0sXGMRinNxYL2GUbapI_5bUugd4yJtToL8mF1iVnHd995CZ9xTj4dR5Di93IJrV23kaFBEMcjD_RQyKLSpp-PRARZqv4Ke3CCk_75xru_jo4dYaWw5PuO3yf2no8AasowYDSdS7fjcYVEkU-0m29WJ6wHnoNlqEKQObMUH_Jwk_wr7uyCexVsJL0OW6MvFx6xe-806HC6z_zdTrsanPZ5nEBlWSz9tx0anwm_F5YdzHLqqvChuHmPUfj3ECu7mffuq_zOx2e-JvtSZxQ-e8LgJ7oMN1HsvGlmR2PnNataKffreVwLjlwOcUp41IeolKElufaZgqzwa5ojhc10gBNdbKXmQhn8_BN3LDghqFK-1HAcxjNfOufKV6QpydeZjQwp0W7em7jBOSh-14vbs8ZW-mBx67iOSQvx4DzAiz2p2SNu83Xlt9jdjAG4dyG2ML0NtK3fs1j3Quw9ylPxicQZ0zZ8cY71Tq4Ghy_ZxWR1PwpRugWEP1nP1s9-sxHUrFm8RKyDZtcgSQLKIkPo1Z9mjzXEd--Aj_YdWe142hKqEveU3B3AoNqN1s4=
https://www.globenewswire.com/Tracker?data=xZr1yXTD1yJsB4_Z34dOWkuj5YKkLncpu4RZMPf-6cJL8y6HbtuSoI-U7fSOK3pqMeWfQ6eEaqtug8yI2AEpTUk3iIpN3KzMI1Ih-ixH82sr33oujMKEJnNarxFamd41oduff-XSV-nOW4GUjsfk5KvT_pai1AiDbkipLezIkvab0-m0FaCAZ5sd1zEvzCQQNuSTxkPTjR-fKq0_jnbBbFr26THhQtlaxYYD0PJmsSHgkMyuble1s0HlXJTnyP6gm2zQglgFU2aqn6j6aKJvUObfUDoVxUqXuMJwBbv1NvEXuXo6grZr7ifadicIMUXzpV3fc_ttsVzFAaeMEftSKHiH0DVYKTudbau0hpL8_4Hq-36xl-9qAzO3CcpVvxu59cI_zUkHiylfzSMlVwoxiPgIrFj2mMIQDbe50fULghoy1PqQMF7-lXCGKiZbEhIXdRwY4ELF1FYbNhNAVqHV655ECLHue4LKR0yWZthVqTH1o4mKbj7aFdm9U0MDa_xk3JyGExerMe_k6WED0dQLFJdaeTUp5Bhl7kWYif56N0SDnSZCurXsmlM6vwx1iOxSDMOuWVLIcq-S81NKsWqou-Tjp3-BIJzId7_xkVgS3OsJuzPpoUtLZpf-MNzDJxOqvWrcRc203t9Dd2jWORL1sw==
mailto:zahirafathima.batcha@northstrategic.com

